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1HOW WE GOT HERE



BRAND MESSAGING WORKSHOP





BRAND MESSAGING PLATFORM



Brand Pillars focus on what Norco delivers, and are typically 

more about benefits and differentiators. Think of them as the 

cornerstones of your brand promise. They anchor the substance 

of your brand message.

BRAND PILLARS
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Brand Personality Traits characterize the organization. They 

flavor the Norco College experience and they guide the tone and 

voice of the brand message.

BRAND PERSONALITY TRAITS



LIGHT-HEARTED, 
BUT NOT GLIB 

CONFIDENT 

WELCOMING 
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GENUINE 



2VISUAL MARK EXPLORATION



ROUND 1 REVIEW
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Line experiments





VISUAL  
REFINEMENT 

ROUND 2 
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Let’s  
Discuss.
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3BIG IDEAS ROUND 1



What to Expect



Descriptions of “BIG Idea” 
concepts that will inform  
the upcoming campaign.



Discussion around which of these 
BIG Ideas best connect with 

Norco College’s audiences and 
best represent its marketing 
strategies and overall goals



Each of which includes 
sample creative in the form 

radio/landing page copy 
and campaign tag lines



No imagery at this stage



This is round 1 of 3



Goal: Select one approach 
that VisionPoint will build 
on during the next round



The BIG Ideas



BIG Idea 1 

Come as you are



What It Means: 
One of Norco College’s core brand pillars is “Spur Individual Growth.” This 
speaks to the idea that the faculty and staff at Norco College are ready to 
meet any student exactly where they are in life. Growth is relative to where 
you are in life, and we strive to provide a tailored approach to each individual’s 
unique goals. 

Another brand pillar is “Networks of Micro-Communities.” This gives light to 
the idea that there is a place for everyone at Norco College, and that our 
students will find like-minded people they can connect with – regardless of 
their background, hobbies or interests. No matter who you are or where you 
come from, there’s a community at Norco for you.  

This campaign centers itself around these two pillars and pulls them together 
in a way that allows students, and prospective students to understand that 
Norco is a place that is truly welcoming to every single member of our 
wonderfully diverse community. Just be yourself and come as you are.

BIG Idea 1: Come as you are



Landing Page/Radio - Option A 
At Norco College, everyone is welcome. 

Come here to find a new start. Come with a startup just waiting to take 
flight. Come as someone looking to find their own tribe.  

From a diversity of classes, majors and pathways to a diversity of small, 
like-minded student communities — gamers to guitar players, LGBTQ to 
quiz bowlers, military to foster families and so many more — Norco 
College offers you the freedom to pursue a life-changing, career-making 
degree.  

At Norco College, no matter who you are or what you’re into — we’ve 
been waiting for you. 



Landing Page/Radio - Option B 
At NORCO College, we’re a horse of different color.  

Our students are makers, strivers and free spirits. They come to prepare 
for a career, for a 4-year college, for life. But most come totally 
unprepared for how easy it is to find their own tribe. Small communities of 
like-minded folks have blossomed organically: from break dancers to 
foster kids, the LGBTQ community to gamers and military students. 

Here on this campus, there is a gravitational pull toward like-minded 
interests. Folks want to join in. Team up. Clubs and organizations 
assemble quickly. Friendships blossom and add energy to one’s passions, 
be it entrepreneurialism or sports or the arts or something completely 
different. At Norco College, we’re Mustangs. And together we ride.



Campaign Tagline 
 
Norco College. Come as you are.



BIG Idea 2 

Untamed Curiosity



What It Means: 
The spirit of curiosity is alive in the brand pillars through the idea of 
“Restless Exploration.” For many students, the discovery of a hands-on 
learning experience based on exploration, trial and error, and testing 
and evaluation is a revelation. 

New ideas are celebrated and discussed. Faculty run on creative energy 
to encourage students to uncover different ways to tackle challenges. 
Curiosity breeds discovery, and that is a powerful force to unleash in 
anyone. 

This campaign is designed to highlight the opportunity that Norco 
College students not only have to get ahead through a creative and 
collaborative approach to education, but also discover more fully who 
they are. 

BIG Idea 2: Untamed Curiosity



Landing Page/Radio 
Welcome to California’s most curious college.  

At Norco College, our students come with hungry minds, ready to explore 
new fields, and entertain novel ideas.  

Here, they can follow their curiosity for music into the guitar club. They can 
challenge their gift for storytelling in a game design class. Nurses can learn 
pottery. Plumbers can take marketing. Working adults can ditch their dead-
end jobs for high-demand careers with robots and solar panels.  

So, come here with the eyes of an adventurer. Travel beyond your comfort 
zone. And discover what sparks your curiosity.



Campaign Tagline 
 
Norco College. Untamed Curiosity.



BIG Idea 1 

Come as you are

BIG Idea 2 

Untamed Curiosity



Let’s  
Discuss.



Thank 
you!


